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“He told me the business world is made up of both types of players, and you 
need both to have a successful organization. What changed the game for 
me at Adobe was being given the opportunity to be a flag planter for digital 
marketing years before many other marketers were willing to take the risk. 
Because we are a technology company we knew it would hit our target the 
right way. It was an “out there” strategy at the time, but due to the incredible 
efforts of my amazing team of creatives, marketing strategists, data scientists, 
media experts, and product managers, we made it happen. It was only due 
to this incredible spectrum of amazing road builders that we were able to 
deliver the vision. The key to a big organizational success is helping people 
understand how they fit into a greater vision, how success is based on shared 
goals. It’s important for people to appreciate the impact of what they are 
doing. Everyone needs to work collaboratively – no silos!” 

Eliminating silos was among the earliest initiatives Keith Weed undertook as 
CMO of the megabrand, Unilever. Seeing an opportunity to lead the firm’s 
plan to double revenue while halving its environmental impact, he took on 
the unusual role of overseeing marketing, communications and sustainable 
business. It became his job to tangibly deliver on the vision of this highly 
innovative and collaborative model. “You can align any team and you can 
achieve many things if everyone is clear about what you are trying to achieve,” 
he told me. “One of the first things I did in my global role nine years ago was 
to rework our business strategy with then CEO, Paul Polman. We created a 
point of view about how Unilever was going to differentiate itself, the idea 
being that as the world became more challenging and more complex, people 
would expect more from brands to help them in their day-to-day lives. They 
want brands with purpose. Brands that help both environmentally and socially. 
Dove is a great example which, yes, talks about real beauty and challenges the 
myths of the beauty industry, but actually promotes self-esteem for millions of 
young girls.  Or Ben and Jerry’s, through which we address social justice.  Once 
you communicate that you are going to differentiate your brand based on 
social and environmental sustainability, it aligns people within the organization 
in the way you want to go. Unilever has grown every single year over the 
last nine years – grown our profits, grown ahead of the market, ahead of the 
competition, providing great shareholder return. It’s a social and economic 
case. If you align with what people need and want, it’s good for business,  
good for the planet, good for everybody.” 

Unilever has the second-largest marketing budget in the world, spending  
$8.4 billion. Over 2.5 million people a day use its products. “The role of 
marketing as I see it is identifying those deeper human needs and providing 
solutions,” Weed said. “Good marketing is like a heat-seeking missile.  
Always on target, continually changing direction to make sure it evolves with 
consumers. Our vision is to put people first and understand where the world  
is going. If marketers are truly focused on what the society of people want, 
than your brand will remain relevant.” 

Given the accelerating pace of change, staying relevant, understanding 
what matters to people and delivering meaningful solutions, is the greatest 
challenge that marketers face today. Well aware of this challenge, the 
2019 AMA inductees, Wendy Clark, Ann Lewnes and Keith Weed, share an 
understanding of the two essential elements required to meet it head on, and 
with great success: the power of collaborative efforts and the importance of 
staying focused on a shared vision. They know that no matter how much the 
world changes, this philosophy will always hold true. 

“THE ROLE OF MARKETING AS I SEE IT IS IDENTIFY-
ING THOSE DEEPER HUMAN NEEDS AND PROVIDING 
SOLUTIONS. DONE RIGHT, THAT CAN ADDRESS  
SOCIAL, ENVIRONMENTAL AND BUSINESS-GROWTH 
GOALS ALL AT ONCE.”   
				    - KEITH WEED



GABE CLEEK, VICE PRESIDENT OF MARKETING, BRAND MANAGEMENT, SCJ

BRIAN COLLINS, CHIEF CREATIVE OFFICER AND CO-FUNDER, COLLINS

CAROL CONE, CEO, CAROL CONE ON PURPOSE

SUZANNE COPELAND, PRESIDENT, COPELAND COLLABORATIVE

LINDA CORNELIUS, CHIEF OPERATING OFFICER, RENEGADE LLC

LISA COX, VP, BUSINESS DEVELOPMENT AND PARTNERSHIPS, SAKS FIFTH AVENUE

COURTNEY CURZI, SENIOR VICE PRESIDENT, HOLLYWOOD PUBLIC RELATIONS

PHILIP DAUCHY, ASSOCIATE DIRECTOR - GLOBAL RESEARCH & INSIGHT, CADILLAC

NEAL DAVIES, CHIEF EXECUTIVE OFFICER, BBDO DUBLIN

SCOTT DAVIS, CHIEF GROWTH OFFICER, NORTH AMERICA, PROPHET

PETER DENUNZIO, CHIEF EXECUTIVE OFFICER, HELLOWORLD, A MERKLE COMPANY

BIANCA DI SALVO, LEAD EXPLORER & DISCOVERY OFFICER, DI SALVO RESEARCH & STRATEGY

MICHAEL DOBAK, CEO, OGILVY & MATHER WEST

WERMER DOMITTNER, HEAD OF CORPORATE DEVELOPMENT, STAPLES

TOM DOUGLIS, FOUNDER/PRINCIPAL, DOUGLIS GROUP

LARRY DRURY, FORMER CHIEF MARKETING OFFICER, VANTIV

RUSSELL DUBNER, US CEO, EDELMAN

IAN DUNCAN, TRANSFORMATIVE GLOBAL BRAND AND MARKETING LEADER, IAN J DUNCAN CONSULTING

KAREN EBBEN, PRESIDENT, GLOBAL MARKETING IMPACT

FRED EHLE, VICE PRESIDENT OF MARKETING, REDBOX

FRANK ELIASON, CONSULTANT, FRANK ELIASON, LLC

JOHN ELKINS, BOARD DIRECTOR, FINCA INTERNATIONAL

ESTHER ELKOUSS, MARKETING MANAGER, TAILORED INK

PEPPER EVANS, (FORMER) VP CARD PARTNERSHIP MARKETING AND INNOVATION, AMERICAN EXPRESS

CAROLYN EVERSON, VP, GLOBAL MARKETING SOLUTIONS, FACEBOOK

VERONICA FIELDING, PRESIDENT & CEO, DIGITAL BRAND EXPRESSIONS

STEPHANIE FIERMAN, GLOBAL CMO, US, MEDIACOM

OSSA FISHER, PRESIDENT AND COO, ISTATION

LAUREN FLAHERTY, BOARD AND AN INDEPENDENT DIRECTOR, BRUNSWICK CORPORATION

KIRSTEN FLANIK, CEO, BBDO NEW YORK

PAMELA FORBUS, SVP, CONSUMER EXPERIENCE, INSIGHTS & ANALYTICS, THE WALT DISNEY STUDIOS

ANTONIETTA FORTE, DIRECTOR, BUSINESS ANALYTICS AND INSIGHTS, US PREVNAR 13, PFIZER

ALIZA FREUD, FOUNDER & CEO, SHESPEAKS

LARRY FRIEDMAN, CHIEF RESEARCH OFFICER, TNS

GAYLE FUGUITT, CHIEF OF CUSTOMER INSIGHT AND INNOVATION, FOURSQUARE

ALFREDO GANGOTENA, PARTNER & SHAREHOLDER, FRENCH TOUCH USA

CHARLOTTE GASTON-BRETON, PROFESSOR IN MARKETING, ESCP EUROPE

JOHN GERZEMA, CEO, THE HARRIS POLL

NIKHIL GHAREKHAN, GLOBAL CONSULTING PARTNER, OGILVY

ANDREA GOLDBERG, VICE PRESIDENT, MARKET INTELLIGENCE AND CLIENT ANALYTICS, PITNEY BOWES

DONNA GOLDSMITH, CONSULTANT, DONNA GOLDSMITH CONSULTING SERVICES

CHRISTOPHER GRAVES, PRESIDENT & FOUNDER, OGILVY CENTER FOR BEHAVIORAL SCIENCE AT  

OGILVY & MATHER

JIM GREGORY, CHAIRMAN, TENET PARTNERS

SUSAN GRIFFIN, PRINCIPAL, WAYWARD CREATIVES ENTERTAINMENT

AARON GROSSMAN, FOUNDER, GROSSMAN CONSULTING

JANE GUNDELL, PRESIDENT AND FOUNDER, GUNDELL & CO

ABHINAV GUPTA, SR. DIGITAL PRODUCT MANAGER, CORE LOGIC 

DAVID HAIGH, CEO, BRAND FINANCE

CHRIS HALLIBURTON, PROFESSOR AND FORMER U.K. DIRECTOR, ESCP EUROPE BUSINESS SCHOOL

ADAM HANFT, FOUNDER & CEO, HANFT PROJECTS

MARK HANNA, CHIEF MARKETING OFFICER, RICHLINE GROUP, A BERKSHIRE HATHAWAY COMPANY

SARAH HARDY, MANAGING DIRECTOR, WPP

STEVEN HARO, CEO, LIFT-360

JODI HARRIS, VICE PRESIDENT, MARKETING CULTURE AND LEARNING, ANHEUSER-BUSCH

ALAN HART, MANAGING PARTNER, ATOMCK

JEFFREY HAYZLETT, PRIMETIME TELEVISION HOST/CHAIRMAN OF THE C-SUITE NETWORK, C-SUITE NETWORK

BENOIT HEILBRUNN, PROFESSOR, ESCP EUROPE

CARLA HENDRA, VICE CHAIRMAN, OGILVY & MATHER WORLDWIDE

PERRY HEWITT, MARKETING (CONSULTING), THE ROCKEFELLER FOUNDATION

JASON HILL, EXECUTIVE DIRECTOR, BRAND & CONTENT, GOLDMAN SACHS

SUZY HILL, VP, MEDIA, RACEPOINT GLOBAL

LIZ HILTON SEGEL, THE MANAGING PARTNER FOR NORTH AMERICA, MCKINSEY

JUDY HOFFSTEIN, CHIEF MARKETING OFFICER, THE CROHN’S & COLITIS FOUNDATION

LEAH HOLZMAN-GLASS, VP OF MARKETING, CRITEO

ALDA ABBRACCIAMENTO, WORLDWIDE MANAGING DIRECTOR, OGILVY & MATHER

ROGER ADAMS, PRINCIPAL CONSULTANT, PRAGMAX LLC

ALLEN ADAMSON, CO-FOUNDER, METAFORCE.CO

MADHUR AGGARWAL, SVP AND GENERAL MANAGER, SAP DIGITAL

JONATHAN ALGER, MANAGING PARTNER, C&G PARTNERS

KEVIN ALLEN, FOUNDER AND CEO, PLANET JOCKEY

NELLY ANDERSEN, CHIEF CLIENT OFFICER, USA, OGILVY

JEAN-CLAUDE ANDREANI, PROFESSOR, ESCP EUROPE

DAVID ARMANO, GLOBAL STRATEGY DIRECTOR, EDELMAN

SUSAN AVARDE, CO-FOUNDER, BRANDOMETRY

KASIA BANNON, SENIOR VICE PRESIDENT, DESIGNBRIDGE

STEPHEN BECK, FOUNDER AND MANAGING PARTNER, CG42

MAYER BECKER, VP GLOBAL MARKETING OPERATIONS, SDL PLC

MICHELLE BEEZER, GLOBAL DIGITAL MARKETING SPECIALIST  - RETAIL DIGITAL MARKETING ANALYST,  

FORD MOTOR COMPANY

HERMANN BEHRENS, CHIEF GROWTH OFFICER, NORTH AMERICA, INTERBRAND

DAVID BELL, CO-FOUNDER AND PRESIDENT, IDEA FARMER VENTURES

JONATHAN BELL, CEO & FOUNDER, WANT BRANDING

BARBARA BELLAFIORE, DIRECTOR, BELL COMMUNICATIONS CORP

MICHAEL BENTIVEGNA, VICE-PRESIDENT, COMMERCIAL DEVELOPMENT AND LIFECYCLE MANAGEMENT,  

ZOETIS INC

DAVID BERKOWITZ, PRINCIPAL, SERIAL MARKETER

OSWALDO BERNAL, COMMERCIAL DIRECTOR, JANSSEN

DARCY BEVELACQUA, VP CUSTOMER EXPERIENCE CONSULTING, SUCCESS WORKS CX

ROHIT BHARGAVA, FOUNDER AND CHIEF TREND CURATOR, NON-OBVIOUS COMPANY

AMY BINDER, CEO, RF|BINDER

MEG BLAIR, CEO AND PRESIDENT, MARKETING ACCOUNTABILITY FOUNDATION

LORENA BLASCO, ASSOCIATE PROFESSOR OF MARKETING, ESCP EUROPE

LINDA BOFF, CMO, GE

SHARON BOSCHE, SR. ACCOUNT EXECUTIVE, BURKE, INC.

JEAN BRANDOLINI-LAMB, EXECUTIVE DIRECTOR, BRAND STRATEGY, J.P. MORGAN

CRAIG BRANIGAN, CHAIRMAN AND CEO, B TO D GROUP, WPP (RETIRED)

CARLY BRANTZ, VP, REVENUE MARKETING, SENDGRID

HAMPTON BRIDWELL, CEO AND MANAGING PARTNER, TENET PARTNERS

MYLES BRISTOWE, MARKETING CONSULTANT

LEILANI BROWN, SENIOR VICE PRESIDENT, K12, INC.

TOM BUONTEMPO, PRESIDENT, ATTENTION GLOBAL

IDIL CAKIM, VP, MEDIA ANALYTICS CONSULTING, NIELSEN

SCOTT CAMPBELL, GENERAL MANAGER IMC, NORTH AMERICA, COLGATE-PALMOLIVE

ROBERT CANDELINO, CEO, UNILEVER THAILAND

JAMES CERRUTI, SENIOR PARTNER, STRATEGY & RESEARCH, TENET PARTNERS

CRAIG CHARNEY, PRESIDENT, CHARNEY RESEARCH

SAM CHOTINER, EXECUTIVE DIRECTOR, BRAND STRATEGY, KBS+

HELEN CLARK, HEAD OF CORPORATE MARKETING, CHEVRON

VIC CLAVELLI, PRESIDENT, NORTH AMERICA INFLAMMATION & IMMUNOLOGY, PFIZER

ACADEMY 
MEMBERS



RICHARD HONG, SVP, GLOBAL BRAND & MARKETING, METLIFE

MICHAEL HOWARD, FOUNDER, MANAGING DIRECTOR, ACCESS MARKETING ALLIANCE

MIKE HUDNELL, CEO, WPP HEALTH & WELLNESS

JOE HUNT, MANAGING DIRECTOR, RELATIONSHIPLINK TECHNOLOGIES, LLC

MARK INSKIP, CEO, KANTAR MEDIA UK&I

CORY ISAACSON, FOUNDING PARTNER, WALTON ISAACSON, CHICAGO

RENEE JACKSON, DIRECTOR OF CONSUMER EXPERIENCE, FIDELITY INVESTMENTS

RICK JACOBS, PRINCIPAL AND CHIEF STRATEGY OFFICER, MONIGLE ASSOCIATES

FRÉDÉRIC JALLAT, ESCP EUROPE

ERICH JOACHIMSTHALER, CEO, VIVALDI

JOHNY JOHANSON, MCCRANE/SHAKER PROFESSOR EMERITUS, GEORGETOWN UNIVERSITY

JIM JOHNSON, CEO, RESONANT STRATEGY GROUP

PAUL JOHNSON, PRESIDENT & CEO, SP CONSULTING

ROBERT KAHN, SVP BUSINESS DEVELOPMENT, ELATERAL

MAX KALEHOFF, ADVISOR, MAK

MICHAEL KAPLAN, DIRECTOR, AGENCY BUSINESS DEVELOPMENT, GOOGLE

BENJAMIN KARSCH, MANAGING DIRECTOR & GROUP CMO, ACCENTURE

RICK KENDALL, MARKETING & MARKET RESEARCH CONSULTANT, RF KENDALL ASSOCIATES

STEVE KIETZ, CHIEF MARKETING OFFICER, RELIANT FUNDING

PAUL KIM, VICE PRESIDENT, STRATEGY, SAMSUNG

ALLAN KIMMEL, PROFESSOR OF MARKETING, ESCP EUROPE (RETIRED)

BOB KNIGHT, EVP & CHIEF OPERATING OFFICER, HARRISON EDWARDS

BOB KNORPP, PRINCIPAL, THE COOL BEANS GROUP

GARY KOROTZER, EVP, HEAD OF MARKETING AND BRAND STRATEGY, WELLS FARGO

DON KURZ, BOARD CHAIR AND CEO, OMELET LLC

JERRY KUYPER, FOUNDER, KUYPER PARTNERS

MARYANN KUZEL, EVP HEALTH STRATEGY & ANALYTICS, PUBLICIS HEALTH

CELINDA LAKE, PRESIDENT, LAKE RESEARCH PARTNERS

MICHAEL LANG, PRESIDENT, SIGNARAMA HARTSDALE

PHILIPPE LATAPIE, MANAGING DIRECTOR, STRATX

JENNIFER LAYTON-HART, RETAIL COMMUNICATIONS MANAGER, MINI USA

ROBERT LEAR, FOUNDER, HISTORIC MEALS, MANAGING DIRECTOR, OGILVY

TOBIAS LEE

KEVIN LEMKE, VICE PRESIDENT, COMMERCIAL STRATEGY, STANLEY BLACK & DECKER

IAN LEWIS, PARTNER AND DIRECTOR, RESEARCH TRANSFORMATION CONSULTING PRACTICE,  

CAMBIAR CONSULTING

MICHAEL LINGENFELDER, CHAIR OF MARKETING AND RETAILING MANAGEMENT, AND  

DEAN OF SCHOOL OF BUSINESS AND ECONOMICS, UNIVERSITY MARBURG, GERMANY

KEVIN LONNIE, FOUNDER, KL COMMUNICATIONS

JIM LOWELL, PRESIDENT, FUTUREBRAND, NORTH AMERICA

ANTONIO LUCIO, FACEBOOK

JIM LURIE, PARTNER, O2KL

SHIRA MACHLEDER SCHATZ, MARKETING PROGRAM LEAD, AMAZON

JOE MANDESE, EDITOR IN CHIEF, MEDIAPOST

TIM MANNERS, MANAGING DIRECTOR, BRAND X VENTURES

ALEXIS MAYBANK, FOUNDER & CEO, PROJECT SEPTEMBER

JOHN MAYO-SMITH, MARKETING & TECHNOLOGY STRATEGY, LEADING EDUCATION NONPROFITS

JENNIFER MCCARTHY, VICE PRESIDENT, GLOBAL MARKETING, CARTUS

BRETT MCCARTY, BIG ROCKS A MARKETING COOPERATIVE

J.SCOTT MCCLINTOCK, PRESIDENT, NOMOS RESEARCH

SCOTT MCDONALD PH.D., PRESIDENT & CEO, ADVERTISING RESEARCH FOUNDATION

KAREN MCFARLANE, FOUNDER/CMO, KAYE MEDIA PARTNERS

JOSETT MCKOY, SENIOR BRAND MANAGER, LATIN AMERICA, CV, PFIZER

DAVID MELANCON, CEO, THE ITO PARTNERSHIP

AUGUSTO MENDELIUS, FINANCIAL SERVICES STRATEGIST

LISA MERRIAM, PRESIDENT, MERRIAM ASSOCIATES

AMI MIESNER ANDERSON, SR. DIRECTOR OF ADVERTISING AND MEDIA, CEC ENTERTAINMENT

STEPHANIE MILLER, MANAGING DIRECTOR, ECONSULTANCY

RICH MILLER-MURPHY, DIRECTOR OF MARKETING, BLOOD, LABORATORY AND MEDICAL SERVICES,  

NEW YORK BLOOD CENTER

SCOTT MIRALDI, DIRECTOR, ACCOUNT DEVELOPMENT, MEDIASSOCIATES

LINCOLN MITCHELL, PRINCIPAL, LINCOLN MITCHELL ASSOCIATES

COLIN MITCHELL, VP GLOBAL BRAND DIRECTOR, MCDONALD’S

MARGARET MOLLOY, GLOBAL CMO & HEAD OF BUSINESS DEVELOPMENT, SIEGEL+GALE

JOHN MONTGOMERY, EVP, GLOBAL BRAND SAFETY, GROUPM

ROB MOORMAN, CMO, MERKLEY+PARTNERS

JEAN-LOUIS MOULINS, PROFESSOR OF MARKETING, AIX MARSEILLE UNIVERSITY

LEONARD MURPHY, EXECUTIVE EDITOR, GREENBOOK

WILLIAM NEAFSEY, MANAGER, GLOBAL CONSUMER ANALYTICS AND TRACKING, GLOBAL MARKET RESEARCH, 

FORD MOTOR COMPANY

DREW NEISSER, FOUNDER & CEO, RENEGADE LLC

GAIL NELSON, MARKETING HEAD, BRANDACTIVE 

JERRY NICHOLS, BOARD MEMBER, MARKETINGEDGE

INGRID NOBILETTI, SENIOR DIRECTOR DIGITAL SERVICE CHANNELS, CHARTER COMMUNICATIONS

JOHN NOSTA, PRESIDENT, NOSTALAB

PAULA NYFIELD, EVP / PARTNER, MAI RESEARCH LLC

BRICE O’BRIEN, EVP EXTERNAL RELATIONS & CHIEF COMMUNICATIONS OFFICER, REYNOLDS AMERICAN, INC.

LYNN O’CONNOR VOS, PRESIDENT AND CEO, MUSCULAR DYSTROPHY ASSOCIATION

SCOTT OLDACH, MANAGING PARTNER, THE JANSCO GROUP

PETER ORBAN, CHIEF COMMERCIAL OFFICER, AUGMATE.IO

GARY OROSY, MANAGING PRINCIPAL, O & CO, MARKETING CONSULTANTS

NICOLE O’ROURKE, CMO, MANHATTAN ASSOCIATES

MIKE O’TOOLE, PRESIDENT, PJA ADVERTISING AND MARKETING

PETER OWEN, INDUSTRIAL MARKET SALES ENABLEMENT LEADER, NORTH AMERICA, IBM

TONY PACE, PRINCIPAL, CELEBRAL GRAFFITI

KAREN PAFF, CORPORATE COMMUNICATIONS LEAD, SALIX PHARMACEUTICALS

SOCRATES PAPAZOGLOU, SVP, GROUP ACCOUNT DIRECTOR, MCCANN NEW YORK

YOUNG MI PARK, SVP, STARNEX CO., LTD.

ALBERTO PASTORE, FULL PROFESSOR OF MARKETING AT SAPIENZA UNIVERSITY OF ROME,  

PRESIDENT, ITALIAN SOCIETY OF MANAGEMENT

MYLES PEACOCK, CEO, CREATIVEDRIVE

JORGE PEREZ-MARTINEZ, VICE PRESIDENT, GLOBAL COMMERCIAL DEVELOPMENT, ZOETIS

RUSSELL PERKINS, FOUNDER & MANAGING DIRECTOR, INFOCOMMERCE GROUP

ANGELA PETROS, CMO, MORRISON & FOERSTER

CHRIS PIEPER, VICE PRESIDENT OF MARKETING, ARTIS ENERGY INTELLIGENCE

JOSEPH PLUMMER, ADVISOR, OLSONZALTMAN

IVAN POLLARD, SVP, GLOBAL CHIEF MARKETING OFFICER, GENERAL MILLS

ABIGAIL POSNER, HEAD OF STRATEGIC PLANNING, AGENCY DEVELOPMENT, GOOGLE

JAMES PRIETO, GLOBAL EXECUTIVE LEADER, WPP

JIM PRIOR, GLOBAL CEO, SUPERUNION

REJI PUTHENVEETIL, PRESIDENT, GROUP NEWHOUSE

MATT QUINT, DIRECTOR, CENTER ON GLOBAL BRAND LEADERSHIP, COLUMBIA BUSINESS SCHOOL

LEE RAFKIN, FOUNDER & PRESIDENT, RAFKIN & COMPANY

RAJA RAJAMANNAR, CHIEF MARKETING & COMMUNICATION OFFICE AND  

PRESIDENT HEALTHCARE BUSINESS, MASTERCARD

BABS RANGAIAH, EXECUTIVE PARTNER, GLOBAL MARKETING, IBM

ARUNA RAVICHANDRAN, VICE PRESIDENT MARKETING  / CMO, COLLABORATION BUSINESS ( WEBEX), CISCO 

JASON REVZON, STRATEGIC DIGITAL CONSULTANT, REVZON ROCKS!

RENATO REYES, CMO, DEUTSCH FAMILY WINE & SPIRITS

KEITH REYNOLDS, CONTENT MARKETING STRATEGIST, PUBLI.IO LLC

IDA REZVANI, SENIOR PARTNER, WPP

JAMES RICHARDSON, DATA DRIVEN MARKETING LEADER, KIMBERLY-CLARK

RANDALL RINGER, CEO, VERSE GROUP LLC (FORMER)

KIM ROBBINS, PROGRAM DIRECTOR, CULTURE, PFIZER

JOHN ROBERTS, SCIENTIA PROFESSOR, UNIVERSITY OF NEW SOUTH WALES

MARY RODGERS, DIRECTOR OF MARKETING COMMUNICATIONS, CUISINART

DAVID ROGERS, FACULTY, DIGITAL MARKETING; EXECUTIVE DIRECTOR, BRITE - COLUMBIA BUSINESS SCHOOL

JEFFREY ROHRS, CMO, YEXT

EDWIN ROMAN, SENIOR DIRECTOR ORIGINAL CONTENT & BRAND INTELLIGENCE, ESPN

JACK ROONEY, SENIOR VICE PRESIDENT MARKETING STRATEGY AND CLIENT ENGAGEMENT, FISERV

JOHN ROSSITER, PROFESSOR OF MARKETING, UNIVERSITY OF WOLLONGONG

HAYES ROTH, FOUNDER, HA ROTH CONSULTING LLC

STEVE RUBEL, CHIEF CONTENT STRATEGIST, EDELMAN

ANN RUBIN, VICE PRESIDENT, CORPORATE MARKETING, IBM

BECKY SAEGER, BOARD MEMBER AND ADVISOR, E*TRADE FINANCIAL, OKTA

BRET SANFORD-CHUNG, VP, CMO EXECUTIVE PARTNER, FORRESTER RESEARCH

RALPH SANTANA, EVP & GLOBAL CMO, HARMAN INTERNATIONAL

MAIKO SATO, SENIOR MANAGER, MARKETING HEMATOLOGY CANCER TEAM, PFIZER JAPAN

ELLIOT SAVITZKY, DIRECTOR OF CLIENT SOLUTIONS, ISOBAR

STEVE SAXTY, ENGAGEMENT DIRECTOR, WPP - MEDIACOM, BRANDUNION



MARKETING HALL OF FAME JUDGING PANEL 
The Marketing Hall of Fame Judging Panel is an 
exclusive group of CEO’s and thought leaders. 
Judges review and vote on the short list of finalists. 
We’re pleased to have this distinguished panel of 
experts involved in the inductee voting process.

The 2018 judges are:

David Almy, CEO, Insights Association

Lee Clow, Chairman, TBWA\Media Arts Lab & 
Director of Media Arts, TBWA\Worldwide

Seth Godin, Best Selling Author & Speaker

Marla Kaplowitz, President & CEO, American 
Association of Advertising Agencies

Russ Klein, CEO, American Marketing Association

Esther Lee, Executive Vice President, Global Chief 
Marketing Officer, MetLife, Inc.

Bob Liodice, CEO, Association of National Advertisers

Scott McDonald, CEO, Advertising Research 
Foundation

Tony Pace, President & CEO, Marketing Accounting 
Standards Board

Manny Schrager, President, Qualitative Research 
Consultants Association

Jim Stengel, Former Global Marketing Officer, Proctor 
& Gamble; President/CEO, The Jim Stengel Company

Earl Taylor, CMO, Marketing Science Institute

CLAUDIO SCHAPSIS, CO-FOUNDER AND CEO, GENUIN

ALAN SCHULMAN, CHIEF CREATIVE OFFICER, ADVERTISING MARKETING & COMMERCE, DELOITTE DIGITAL

GUNTHER SCHUMACHER, WW CHIEF DELIVERY OFFICER, OGILVY GROUP

JOANNA SEDDON, PRESIDENT, GLOBAL BRAND STRATEGY, OGILVYRED

KAMAL SEN, FOUNDER & PRESIDENT, COGITAAS AVA

DON SEXTON, PROFESSOR OF MARKETING, COLUMBIA UNIVERSITY

ARTHUR SHAPIRO, PRESIDENT, A|M SHAPIRO & ASSOCIATES LLC

HANK SHEINKOPF, PRESIDENT & OWNER, SHEINKOPF LTD.

JIM SIEGEL

MARC SILVERMAN, US TAX LEADER - SECTOR S, MARKETING AND BUSINESS DEVELOPMENT,  

PRICEWATERHOUSECOOPERS LLP

CHARLES SILVESTRO, VP, GLOBAL LEARNING & TALENT DEVELOPMENT, MASTERCARD

AMY SINGER, MARKETING DIRECTOR, PFIZER

MARC SINGER, SENIOR PARTNER

SHIV SINGH, SVP INNOVATION & STRATEGIC PARTNERSHIPS, VISA

ARUN SINHA, GLOBAL CHIEF MARKETING OFFICER, MCSI INC.

LAURA SLAGTER, DIRECTOR, REGIONAL MARKETING, FIDELITY INVESTMENTS

PHIL SMILEY, CEO, KANTAR CONSULTING

STUART SMITH, GLOBAL MANAGING DIRECTOR, OGILVY

BRIAN SOLIS, PRINCIPAL ANALYST AND FUTURIST, ALTIMETER GROUP

DAVID SOLOMITO, VICE PRESIDENT, NA MARKETING, KAYAK

TOBY SOUTHGATE, CHIEF GROWTH OFFICER, MCCANN WORLDGROUP

TOM STEIN, CHAIRMAN AND CCO, STEIN IAS AMERICAS

RUTH STEVENS, PRESIDENT, EMARKETING STRATEGY

SOPHIE SU, PH.D., CEO, MARKETING AND INNOVATION CHINA

MARK G. SUMPTER, CEO, PRESIDENT, PRINCIPAL QUALITATIVE CONSULTANT, CONSUMER LINK  

MODERATING & RESEARCH CONSULTING, INC.

KEVIN SWANEPOEL, CEO, THE ONE CLUB

PATRICIA SWINDLE, FOUNDER, THE LORING PARTNERSHIP MARKETING CONSULTANCY

TIMOTHY SZYKULA, DIRECTOR, ANALYTICS CAPABILITY DEVELOPMENT, BEST BUY

GEORGE TANNENBAUM, EXECUTIVE CREATIVE DIRECTOR AND COPY CHIEF; INFLUENTIAL BLOGGER,  

OGILVY & MATHER

MELISSA TANSEY, DIRECTOR, WOMEN INVESTORS, FIDELITY INVESTMENTS

LORI TAUBER MARCUS, FOUNDER, COURTYARD CONNECTIONS

MARTIN TIPPING, CEO, TIPPING GARDNER

EDUARDO TOMIYA, MANAGING DIRECTOR, KANTAR CONSULTING

WILL TRAVIS, CEO, ELEVATION BARN

CHARLES TREVAIL, GLOBAL CHIEF EXECUTIVE OFFICER, INTERBRAND GROUP OF COMPANIES

CHRIS TRICK, HEAD OF MARKETING, SOUTHERNCARLSON, A KELSO COMPANY

ROBERT TRINKA, BUSINESS DEVELOPMENT, AMERICAS, NOVARUM DX

TATYANA TSINBERG, SR. DIRECTOR TEAM LEADER, PFIZER

JEET UPPAL, WORLDWIDE LEAD, GLOBAL MARKET RESEARCH CAPABILITIES, BRISTOL-MYERS SQUIBB

KAREN VAN BERGEN, CEO, OMNICOM PUBLIC RELATIONS GROUP

LIZ VAN PATTEN, FOUNDER, PRINCIPAL, VAN PATTEN RESEARCH

SANDEEP VASUDEVAN, WORLDWIDE DIRECTOR GLOBAL BRAND MANAGEMENT,  

OGILVY & MATHER WORLDWIDE

JOHN VILLANUEVA, VP GM, RESIDENTIAL ACCESS, CHAMBERLAIN

MARY ANN VILLANUEVA, GLOBAL HEAD OF BRAND CULTURE & ENGAGEMENT, CITI

BARRY WACKSMAN, VICE CHAIRMAN, GLOBAL CHIEF STRATEGY OFFICER, R/GA

MARY WADSWORTH DARBY, CHIEF REPRESENTATIVE, CKGSB AMERICAS

DEBORAH WAHL, CADILLAC

JUNE WALLACH, SVP, CONSUMER LIFE, SUSTAINABILITY COLLABORATIVE

AARON WALTON, FOUNDING PARTNER, WALTON ISAACSON, LOS ANGELES

DOREEN WANG, GLOBAL HEAD, BRANDZ

MELISSA WARSHAW, DATABASE AND STRATEGY DIRECTOR, AIRS FOUNDATION

ERIC WEAVER, CEO & FOUNDER, STEALTH MODE

GREG WELCH, SENIOR PARTNER, SPENCERSTUART

JAMES WILLS, PROFESSOR, UNIVERSITY OF HAWAII SHIDLER COLLEGE OF BUSINESS

MICHELLE YU, MARKETING DIRECTOR, CHEUNG KONG GRADUATE SCHOOL OF BUSINESS, AMERICAS

BRUCE ZANCA, SVP - CHIEF MARKETING & COMMUNICATIONS OFFICER, BANKRATE, INC (RETIRED)

DOUG ZANGER, SENIOR EDITOR, ADWEEK

FABRIZIO ZERBINI, ASSOCIATE DEAN, ESCP EUROPE

YUHUANG ZHENG, DEAN, MARKETING AND INNOVATION COLLEGE, CHINA

ED ZUBER, WORKFORCE ENGAGEMENT AND EXECUTIVE COMMUNICATIONS MANAGER, BRAND SYSTEMS, 

MARKETING AND COMMUNICATIONS, IBM



MANY THANKS TO OUR SPONSORS

#MHoF19


